














“Everybody was happy. We got fanmail afterwards saying 
this was the next best thing they saw, after physical 
events. Slidefair is as far as you can go virtually seen. And 
we were proud about that.”

- Ruediger Hagedorn
Director, end-to-end value chain
The Consumer Goods Forum



Data is power. Knowledge in the behaviour of every participant is very valuable for every organiser. Detailed demographics about 
our audience, which sessions, topics, and presenters were most engaging, social buzz, how long attendees spent with exhibitors, 
which sponsor ads were more effective, and much more.

Leveraging data to meet both participants as well as exhibitants needs

A hybrid event allows people to connect in-person, but also allows individuals who otherwise would not have been able to attend 
the flexibility to engage virtually. The possibilities are endless and by reducing the barrier to entry, hybrid events provide the 
opportunity for even more people to interact with your content and your brand.

Engage as many attendees as possible both in-person as well as virtual

Exhibitors are able to position computers in their booth that enable visitors to surf to their online web shop, log on and buy their 
product. Upselling at fairs has never been easier.

Easily sell your product right at the company’s booth, just click and buy.

The European Union’s (EU) General Data Protection Regulation (GDPR) standardizes legislation on data protection across the EU 
and covers previously unforeseen data usage patterns. GDPR mandates that we process EU citizen data reassess their data 
processing controls and we put a plan in place to better protect it.

Your data is safe, we are GDPR complient
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